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Welcome to the October Issue
Nominations Being Sought For AMI Board Openings 

AMI is seeking nominations for people in the industry to fill board openings available in January 2019. Forward 
your board nominations to AMI by email to malves@marinaassociation.org or by phone at 866-367-6622. Nomi-
nations must be submitted by November 16, 2018. Individuals who are nominated for board positions will be 
asked to submit a resume or CV which will be forwarded to the AMI nominations committee for further review. 

Industry News

2018 AMI Officers 

• Joe Riley, CMM – Chairman  Riley Marine Group
• Chris Petty – Vice Chairman Suntex Waterfront 

Management
• John Swick – Treasurer Safe Harbor Marinas 

Representing MAT
• Chris Dolan – Secretary Marina Electrical Equip-

ment
• Brad Gross, CMM Immediate Past Chairman 

2018 AMI Board of Directors 

• Giuseppe Alvarado Representing PCC Shilshole 
Bay Marina

• David Bluestone Morningstar Properties

• Austin Cameron  VIP Marina on Lake Travis 
• Rick Chapman, CMM Representing MMA Port 

of Sunnyside Club, Inc.
• John Chiazza USI Insurance Services, LLC 
• Bob Evans, CMM Vencore Marina Group 
• Ray Fernandez Representing NJ MTA - Bridge 

Marina, Inc.
• Jason Johnson Marine Travelift, Inc.
• Enza Montano Westrec Marinas 
• Michael Short, CMM Representing Boating BC- 

False Creek Fuels 
• Ronald Souza, CMM Westrec Marina RJ Brazil 
• Kevin Thompson Bellingham Marine
• Marieke van Peer, CMM

Safe Harbor Marinas Purchases Five 
Marinas

Source: Trade Only Today

Safe Harbor Marinas has acquired five facilities, in-
creasing its properties portfolio to 75. On October 9, 
Safe Harbor closed on Belle Maer Harbor on Lake St. 
Claire near Detroit. Six days later, Safe Harbor added 
four locations in Charleston, S.C. Terms were not dis-
closed.

“I couldn’t be happier to welcome Belle Maer Harbor 
into the Safe Harbor family,” said Jason Hogg, Safe 
Harbor senior vice president of investments, in a state-
ment. “When paired with our property at Jefferson 
Beach, Belle Maer enables us to upgrade our member 

experience and 
host events like 
regional Safe Har-
bor rendezvous.”
In South Caro-

lina, Safe Harbor acquired Charleston City Boatyard, 
The Bristol Marina, the Harborage at Ashley Fuel and 
Transient Dock and the Charleston City Marina.

Charleston City Marina has 19,000 feet of dock space, 
including a “megadock” that is the longest freestand-
ing fuel dock on the East Coast. The Ashley Fuel Dock 
and Bristol Marina are nearby, with 160 wet slips and 
38 drive-on docks. The City Boatyard on the Wando 
River offers repairs, restorations and a 75-ton Travelift.

Boating Services Network Launches 
OnBoard Boating Club and Rentals

Boating Services Network, the new boating ser-
vices division of marine leader Brunswick Corpora-
tion (NYSE:BC), has launched OnBoard Boating Club 
and Rentals (“OnBoard”), a state-of-the-art, turnkey 
business platform empowering marine dealers and 
marinas to expand their operations and serve the 
emerging and rapidly growing boat club and rental 
consumer market segments.

mailto:malves@marinaassociation.org
https://www.tradeonlytoday.com/dealers/safe-harbor-marina-purchases-five-marinas
https://images.saymedia-content.com/.image/cs_srgb/MTU5MTg2MDQ5ODA4MDE3MDQ1/safe-harbor-75th-marina.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTU5MTg2MDQ5ODA4MDE3MDQ1/safe-harbor-75th-marina.pdf
https://www.linkedin.com/company/association-of-marina-industries/
https://www.facebook.com/MarinaAssociation/
https://twitter.com/marinaassoc
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For those looking to attract new customers interest-
ed in the boating lifestyle, OnBoard (www.onboard-
boating.com) will provide several marketing and fi-
nancial benefits to its operator partners, including:

• Access to a diverse fleet of leading boat brands,
• Financing for boat fleet purchases (subject to 

credit approval),
• Software for boating club and rental opera-

tions, and
• A range of tools and best practices to help op-

erators build a successful operation.

The suite of boats, tools and services available through 
OnBoard will enable club and rental operators to pro-
vide club members and rental customers an excep-
tional boating experience with a diverse fleet of new-
er boats, an easy-to-use online reservation system, 
incentives for members to become boat owners as 
they become captivated by the boating lifestyle, and 
many more benefits over time.

“We’ve launched OnBoard at a great time. We can 
take advantage of the strong and growing interest 
in boating lifestyle experiences while participating in 
sharing-economy trends,” said Cecil Cohn, Vice Presi-
dent – Boating Services Network.  “We believe that by 
offering the best value and experience, we can grow 
and cultivate interest as a gateway to boat owner-
ship across a broader cross section of consumers. We 
have the opportunity to attract a new generation of 
boaters and provide them with a positive, exceptional 
experience on the water.”

The launch of OnBoard follows the very successful al-
liance between Boating Services Network and Suntex 
Marinas over the past few years. “Our success with 
Suntex is rooted in a common objective to grow 
boating participation and ownership while provid-
ing exceptional consumer experiences. We are cur-
rently supporting Suntex in the operation of multiple 
boating clubs and rental locations across the country. 
OnBoard will build upon this valuable experience as 
we scale our efforts moving forward,” said Bijoy Jha, 

Industry News continued on Page 5

Industry News
vice president of business development and finance, 
Boating Services Network.

Primarily, Boating Services Network will be working 
with dealers and marinas across the U.S. and Canada 
to introduce the OnBoard offering, beginning imme-
diately.  Cohn continued, “One of our primary goals 
at Boating Services Network is to introduce an array 
of initiatives to bring more boaters into our industry 
and contribute to the growth and success of our ma-
rine partners. OnBoard Boating Club and Rentals is 
an exciting start that we believe can grow and scale 
quickly, and we will continue to seek solutions and 
services to set the standard for exceptional boating 
experiences.”

OnBoard Boating Club and Rentals is seeking part-
nership with marine dealers and/or marinas to begin 
preparing for the next boating season in each local 
market. Those interested in exploring how they can 
launch an OnBoard Boating Club and Rental location 
are encouraged to call 1-833-GET-ONBD (1-833-438-
6623) or visit www.onboard-boating.com to learn 
more.

Take the 2018 Industry Trends Survey 
Open Until October 29, 2018

Once again, AMI and Marine Dock Age Magazine are 
partnering on the Marina Industry Trends Survey. 

Portions of the results will be available in the Decem-
ber issue of the Marina Dock Age Magazine, a full 
report will follow. All participants who contribute in-
formation, will receive a free copy of the final survey 
results report and AMI will have the official Marina 
Trends Report for sale at a nominal fee for anyone 
else who is interested.

Portions of the final report will be released in the De-
cember issue of Marina Dock Age magazine and dur-
ing the International Marina & Boatyard Conference. 
 
Purchase previous editions of the survey HERE!

http://www.onboard-boating.com/
http://www.onboard-boating.com/
http://www.onboard-boating.com/
https://marinaassociation.org/store_category.asp?id=1
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Intermediate Marina Management Course
Fort Lauderdale, FL   November 4-8, 2018

Intermediate Marina Management Course 
Nanaimo, BC   December 2-6, 2018

Advanced Marina Management Course
Jacksonville, FL   December 9-14, 2018

50 Water Street * Warren, RI 02885 * 401-247-0314 
 MarinaAssociation.org * imitraining@marinaassociation.org 

http://www.marinaassociation.org
mailto:imitraining@marinaassociation.org
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Industry News continued from Page 3

BoatPAC Exceeds 2018 Fundraising 
Goal

NMMA recently announced that BoatPAC exceeded 
their 2018 fundraising goal of $200,000, raising near-
ly $202,000 from 348 donors – up from $154,000 and 
312 donors in 2017. BoatPAC is the federal political 
action committee of NMMA and the Marine Retail-
ers Association of the Americas (MRAA), which sup-
ports the election of candidates to the United States 
Congress who are strong advocates for recreational 
boating.

In response, NMMA’s President, Thom Dammrich, 
stated “We are extremely grateful to everyone who 
helped BoatPAC surpass its ambitious 2018 fundrais-
ing benchmark. Thanks to this generous support, we 
have cultivated new, important relationships with 
members of Congress to help ensure the industry’s 
priorities are front and center in Washington, D.C.

“For 2019, we have increased BoatPAC’s goal to 
$250,000 – a level that will make our advocacy efforts 
even more formidable. We look forward to working 
with our industry partners to achieve it.”

A full list of BoatPAC’s 2018 contributors is below.
To learn more about BoatPAC, please click the fol-
lowing link and fill out a prior approval form: https://
www.boatpac.org/prior-approval-form/ 

If you have questions, please contact NMMA Senior 
Vice President of Government Relations and Legal 
Affairs, Nicole Vasilaros at nvasilaros@nmma.org or 
NMMA Director of Political Engagement and Advo-
cacy, Erica Crocker at ecrocker@nmma.org.

Interior Department Requests 
Nominations for Outdoor Recreation 

Advisory Committee

Source: National Marine Manufacturers Association

The U.S. Department of the Interior (DOI) is seek-
ing nominations for individuals to be considered for 
the Made in America Outdoor Recreation Advisory 
Committee. The committee provides advice to the 
Secretary of the Interior on the public-private part-

nerships across all public lands, with the goal of ex-
panding access to and improving infrastructure on 
public lands and waterways. NMMA is encouraging 
stakeholders to submit nominations.

The deadline to file nominations is Wednesday, No-
vember 21, 2018. Additional details about the sub-
mission process are available here.

Nominees must be senior-level representatives of 
their organizations. Submissions should be typed 
and must include a resume providing an adequate 
description of the nominee’s qualifications, includ-
ing information that would enable DOI to make an 
informed decision regarding meeting the member-
ship requirements of the committee and to permit 
the DOI to contact a potential member.

For more information, please contact NMMA Senior 
Vice President of Government Relations and Legal 
Affairs, Nicole Vasilaros at nvasilaros@nmma.org 
or NMMA Director of Federal Affairs, Lance West at 
lwest@nmma.org.

Industry Groups Send Letter to Trade 
Representatives

Last Thursday, the National Marine Manufacturers 
Association, the European Boating Industry, and the 
International Council of Marine Industry Association 
sent a joint letter to U.S. Trade Representative Rob-
ert Lighthizer and European Union Commissioner for 
Trade, Cecilia Malmström expressing strong support 
for the ongoing trade discussions.

NMMA, EBI, and ICOMIA urged both parties to quick-
ly resolve their trade disagreements regarding alumi-
num and steel tariffs and welcomed the opportunity 
to also address technical barriers to trade.

According to the letter, “Reduction or elimination of 
tariffs incentivizes manufacturing companies to trade 
globally and reduces financial market share barriers. 
The imposition of the U.S. Administration’s world-
wide steel and aluminum tariffs has resulted in Eu-
rope’s levy of a 25 percent tariff on boats. This tax 
has completely shut out U.S. manufacturers from the 
European market and must be addressed to ensure 

Industry News continued on Page 6

https://www.boatpac.org/prior-approval-form/
https://www.boatpac.org/prior-approval-form/
mailto:ecrocker@nmma.org
https://www.nps.gov/orgs/1892/made-in-america-rac.htm
https://www.nps.gov/orgs/1892/made-in-america-rac.htm
https://www.federalregister.gov/documents/2018/10/22/2018-23015/request-for-nominations-for-the-made-in-america-outdoor-recreation-advisory-committee 
mailto:nvasilaros@nmma.org
mailto:lwest@nmma.org
http://nmma.net/assets/cabinets/Cabinet517/10112018%20Joint%20Trade%20Tetter%20EBI%20ICOMIA%20NMMA.pdf
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Industry News continued from Page 5

free and fair trade. We strongly urge the U.S. and E.U. 
to recognize the harmful effects of the current trade 
dispute and focus on achieving a reasonable resolu-
tion to end these tariffs.”

The letter continued, “Regulatory coherence is a sec-
ond trade principle supported by our organizations. 
Recreational craft are subject to a myriad of regula-
tions in both the U.S. and EU. While similar in their 
goals, fragmented rules place significant burdens on 
product design and regulatory coherence will im-
prove the business climate in all markets. ICOMIA, EBI 
and NMMA urge negotiators to address regulatory 
barriers and ensure principles of transparency, no-
tice and comment rulemaking, and impact on global 
trade are considered. Future regulations should ac-
count for global impact and governmental agencies 
should communicate prior to finalization.

“Lastly, reduction in technical barriers to trade is sup-
ported by ICOMIA, EBI and NMMA and should be 

addressed within the framework of a trade deal be-
tween the U.S. and EU. Conformity assessment pro-
cedures and building construction standards are two 
critical areas where global trade is impacted for the 
recreational boating industry. Manufacturer costs are 
reduced when there is a single global standard that 
would ensure that U.S. and EU boat building stan-
dards and certifications are compatible.”

Register for MMTA’s Business of 
Boating Conference  

The Massachu-
setts Marine 
Trades Associa-
tion (MMTA) will 
host the annual 
Business of Boat-
ing (BOB) confer-
ence on January 
17, 2019, at Show-
case Live – Patriot 
Place, Foxboro, 
Massachusetts. 
BOB will feature educational sessions that include the 
following topics and more:

• Regulatory and government relations update
• Massachusetts employment law update
• Team building ideas for creating a cohesive 

team
• Effective job descriptions to set expectations
• Recruiting vs. hiring
• Massachusetts workforce training grants and 

career centers overview
• Attracting and working with millennials
• Service workforce roundtable discussion and 

industry updates

 MMTA will also host two networking events on 
Wednesday, January 16 —the night before the con-
ference. These events include a welcome reception at 
MMTA member location Bass Pro Shops and a social 
event at Splitsville luxury lanes. There are also two 

Industry News continued on Page 7

You’re Number One!
At BoatU.S., you’ll find boating experts with the answers you 
need when you call. Our knowledgeable Underwriters not only 
find the perfect coverage for your boat and boating lifestyle, 
we’ll work with you to help find ways to save on your premium. 
And, as a Berkshire Hathaway company, you can be sure 
BoatU.S. will be here each and every time you need us. 

“So often in this day and age, 
customer service representatives 
are indifferent in their dealings 
with clients over the phone. I was 
extremely satisfied with the helpful 
and courteous way my insurance 
inquiry was handled and want to 
thank you for having people of 
this caliber available for your 
insurance customers.” 
                        —Bruce Fournier,  
   Bradenton, FL

Policies Subject to Limits and Exclusions

For a fast, free quote call 1-800-283-2883 
or apply online at BoatUS.com

With BoatU.S. Insurance, 
You’re Not Just A Number...

BoatU.S. Member Bruce Fournier aboard 
“G’Day” on the Braden River in Florida.

Association of Marina Industries.indd   1 1/9/09   4:30:41 PM

http://www.boatus.com
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Industry News continued from Page 6

hotel options and a block of rooms reserved for con-
ference attendees.

For more information on the conference, sponsor-
ship opportunities or to register, please visit: www.
boatma.com.

U.S. Supreme Court Delivers Win to 
Marine Manufacturers on HFCs

Earlier this week, the U.S. Supreme Court declined 
to review a lower-court’s decision that struck down 
a mandatory phaseout of hydrofluorocarbons (HFCs) 
– including HFC 143a, which is commonly used by 
marine manufacturers. NMMA and their members 
worked to oppose and overturn the HFC rule and ap-
plauded the Court for deciding against rehearing the 
case.

The phasing out of HFCs was enacted by the Envi-
ronmental Protection Agency (EPA) in 2015 as part of 
the Obama administration’s regulatory agenda. But 
the U.S. Court of Appeals for the District of Colum-
bia Circuit ruled last year that EPA overstepped its 
authority under the Clean Air Act’s Significant New 
Alternatives Policy (SNAP) program. The Supreme 
Court’s decision effectively affirms the District Court’s 
ruling that SNAP cannot regulate HFCs because the 
program was designed to address ozone-depleting 
substances, which HFCs are not.

HFC 134a is used to manufacture marine products 
like floatation foam and critical structural elements. 
Following EPA’s 2015 rule, the industry struggled to 
find a suitable alternative – the Supreme Court’s deci-
sion alleviates this problem and ensures manufactur-
ers will have access to HFC 134a moving forward.

NMMA will continue to monitor this development as 
EPA and state-level agencies determine how to pro-
ceed. For more information, please contact NMMA’s 
Senior Vice President of Environmental Health and 
Safety, John McKnight at jmcknight@nmma.org.

Suntex Marinas 
Turns to Meeco 

Sullivan Again for 
Vero Beach Marina 

Expansion

Ralph Morley, Senior VP Na-
tional Sales for Meeco Sul-
livan, announced the recent 
completion of the expansion 
at the Suntex Vero Beach 
Marina, which is part of 
Grand Harbor, Vero Beach’s 
largest upscale residential 
community on the Indian 
River and minutes from the 
Atlantic Ocean. The expansion added 23 open slips 
from 40’ to 60’, with two 120’ T-heads and 300’ of 
connecting docks, giving the full-service marina a to-
tal capacity of 155 boats from 35’ to 120’ plus a 150’ 
face dock for transient boaters.

This is the fourth marina project Meeco Sullivan has 
completed for Suntex in 2018. They chose the Sullivan 
Timber System with IPE decking, polyethylene floats 
and piling anchors. The project also included a cus-
tomized floating dock to accommodate the weight 
of the electrical substation. The first docks were de-
livered on-time 
in early May 
and completed 
by mid-June for 
new summer 
boaters. Given 
the limited and 
tight access ar-
eas around the 
marina, Meeco 
Sullivan had 
to carefully plan and manage the dock delivery and 
offloading process for everything to be completed 
on schedule.

This is Suntex Marinas second project with Meeco 
Sullivan in Florida. Sam Chavers, Suntex Region-

Industry News continued on Page 8

http://www.boatma.com
http://www.boatma.com
mailto:jmcknight@nmma.org
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Industry News continued from Page 7

al Vice President commented that “We are very 
pleased with the quality of Meeco Sullivan’s docks 
and their customer service - as well as their team’s 
professionalism throughout the project. They take 
great pride in their work and delivered everything 
on- time as promised."

U.S. Seeks Input on Trade Barriers 
and Opportunities with the United 

Kingdom

The U.S. International Trade Commission (USITC) is 
researching trade-related barriers affecting exports 
of U.S. small and medium-sized enterprises (SMEs) to 
the United Kingdom. NMMA has been asked to share 
the marine industry’s experience and is encouraging 
all applicable members to weigh-in.

The U.S. government is currently leading the United 
States-United Kingdom Trade and Investment Work-
ing Group, which is assessing ways to strengthen trade 
and investment ties and provide commercial continu-
ity for U.S. and UK businesses as the UK prepares to 
leave the European Union. For more background on 
this effort, visit: https://www.federalregister.gov/doc-
uments/2018/09/06/2018-19279/us-sme-exports-
trade-related-barriers-affecting-exports-of-us-small-
-and-medium-sized-enterprises-to.

It’s critically important to share barriers and oppor-
tunities with U.S. trade officials now to help prepare 
for a smooth transition. Please submit all comments 
directly to Amanda Lawrence at Amanda.lawrence@
usitc.gov. 

If you have questions about the potential U.S.-U.K. 
trade agreement or opportunities to export to the 
UK and abroad, please contact NMMA Senior Vice 
President of Government Relations and Legal Affairs, 
Nicole Vasilaros at nvasilaros@nmma.org or NMMA 
Senior Director of Export Development, Julie Balzano 
at jbalzano@nmma.org.

918.341.6811   Power Pedestal.com
A division of HydroHoist Marine Group

 Easily lift the Power Head  
off in minutes

 Remove to safe storage 
location during storm

 Be the first back in business

BE PREPARED
THE  HURRICANE WEATHER BASE  

FROM  HYPOWER PROTECTS  
YOUR INVESTMENT

HyPower_Ad_WeatherBase_3.625x5.indd   1 10/11/18   3:57 PM

https://www.federalregister.gov/documents/2018/09/06/2018-19279/us-sme-exports-trade-related-barriers-affecting-exports-of-us-small--and-medium-sized-enterprises-to
https://www.federalregister.gov/documents/2018/09/06/2018-19279/us-sme-exports-trade-related-barriers-affecting-exports-of-us-small--and-medium-sized-enterprises-to
https://www.federalregister.gov/documents/2018/09/06/2018-19279/us-sme-exports-trade-related-barriers-affecting-exports-of-us-small--and-medium-sized-enterprises-to
https://www.federalregister.gov/documents/2018/09/06/2018-19279/us-sme-exports-trade-related-barriers-affecting-exports-of-us-small--and-medium-sized-enterprises-to
mailto:Amanda.lawrence@usitc.gov
mailto:Amanda.lawrence@usitc.gov
mailto:jbalzano@nmma.org
http://www.powerpedestal.com
mailto:nvasilaros@nmma.org


9

Clean Marina & 
Environmental News

The Department of Commerce and 
Outdoor Recreation

Information for the Great Outdoors

Everyone knows how important the U.S. Department of 
the Interior, the U.S. Forest Service and the U.S. Army 
Corps of Engineers are to outdoor recreation, right?  
After all, they manage hundreds of millions of acres of 
our nation’s public lands and waters and welcome hun-
dreds of millions of recreation visits each year. But did 
you know there’s another federal department that plays 
a big role in the future of outdoor recreation – the U.S. 
Department of Commerce.  And that role is growing.
  
Commerce is home to the National Oceanic and At-
mospheric Administration (NOAA), which manages 
11.4 million square miles of U.S. fisheries, 13 national 
marine sanctuaries, two marine national monuments, 
and much more.  These underwater parks encompass 
more than 600,000 square miles of ocean and Great 
Lakes waters from Washington State to the Florida 
Keys, and from Lake Huron to American Samoa, of-
fering fishing, boating, wreck-diving, whale watching, 

snorkeling, and much more.  Check out more great 
things to do in your sanctuaries here.

NOAA is also home to the National Weather Service, 
which helps provide everyone in the U.S. with timely 
and accurate weather, water and climate forecasts vital 
to enjoying healthy, active fun in the great Outdoors.

Commerce’s role isn’t limited to NOAA.  The National 
Travel and Tourism Office plays an active role in do-
mestic and international policy issues related to the 
U.S. travel and tourism industry.  We know that recre-
ation on public lands and waters is important to the 
American people, but its importance to the U.S. trav-
el and tourism industry doesn’t stop there.  In 2016, 
35.4% of all overseas travelers visited national parks/
monuments, supporting rural gateway communities, 
guides and outfitters, park concessioners and more.

Another important Commerce agency is the Bureau 
of Economic Analysis (BEA) – which measures the 
U.S. economy.  BEA recently released final statistics 
for the Outdoor Recreation Satellite Account (ORSA), 

Clean Marina & Environmental News continued on Page 10

We offer
• Global Gateway for Recurring Monthly Charges

• Superior Marina Industry Knowledge
• True Cost (Interchange) Plus Pricing

• PCI Compliance Program & Support
• Unparalleled Customer Service

• Fleet Card Acceptance
• Free Online Reporting

• Next-Day Funding
• Free Rate Review

Why PCS?  
We don’t just sell credit card processing 
services; we integrate our products and 
services into the core of your everyday 
business. Our goal is to reduce your costs 
associated with processing transactions, and 
to always give you the best in service...

For a no obligation savings analysis, fax your latest card procesing statement 
to 928.752.7259 or email to sales@PCSmarinegroup.com

855.727.3030 | PCSmarinegroup.com
Proud member of the AmI

We SPeCIAlIze In ProCeSSIng 
CredIt, debIt, And fleet CArdS for

• Marinas • C-Stores • Truck Stops  

PCS is registered ISO/MSP of Wells Fargo Bank N.A., Walnut Creek, CA. American Express requires separate approval.

https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=d8bce800d5&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=d8bce800d5&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=d001500bee&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=801e07e4f1&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=3905fcfeb1&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=3905fcfeb1&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=4ff81c5107&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=4ff81c5107&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=63570c427d&e=98bb5289e5
http://www.pcsmarinegroup.com
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Clean Marina & Environmental News continued from Page 9

the first-ever official measurement of outdoor recre-
ation’s impact on nation’s economy.  

“The numbers…are simply phenomenal,” said Com-
merce Secretary Wilbur Ross at an event hosted by 
the Outdoor Recreation Roundtable.  “They show that 
the outdoor recreation industry generated $412 billion 
in revenue in 2016, accounting for 2.2 percent of U.S. 
GDP in 2016.  That is a very, very large number.  To put 
this industry in perspective, it is a bigger contributor 
to GDP than the chemical manufacturing sector at 2.1 
percent, and all the nation’s utilities, at 1.5 percent of 
GDP.”  See Secretary Ross’ full comments here.

To learn more about the U.S. Department of Com-
merce, visit its website at www.commerce.gov.

Sea Grant Announces 2018 
Aquaculture Research Awards

NOAA Sea Grant announces the award of $11 million 
in grants for 22 projects to further advance the devel-
opment of a sustainable marine and coastal aquacul-
ture industry in the U.S.

The research will address specific priorities of the 2018 
Sea Grant National Aquaculture Initiative including, 
supporting the development of emerging systems or 

technologies that will advance aquaculture in the U.S., 
developing and implementing actionable methods of 
communicating accurate, science based information 
about the benefits and risks of U.S. marine aquaculture 
to the public; and increasing the resiliency of aqua-
culture systems to natural hazards and changing con-
ditions. The projects, which will be conducted over a 
three year period, include a 50% match by non-federal 
partners. One hundred proposals were submitted re-
questing a total in $48 million in federal grant funds.

Sea Grant’s investment in aquaculture research, outreach 
and education programs continues to produce results 
for coastal communities and their economies. Between 
February 2017 and January 2018, Sea Grant invested $11 
million in aquaculture research, with additional funds and 
resources dedicated to outreach and technology transfer, 
and reported $78 million in economic impacts, including 
support of 792 businesses and 1,387 jobs.

As part of the Department of Commerce, NOAA facili-
tates the growing uses of and demands on our ocean 
resources. One of the most urgent opportunities in 
the “Blue Economy” is the need to expand sustain-
able seafood production in the U.S. —both through 
the better utilization of our wild-capture fisheries and 
the expansion of marine aquaculture.

See some of the impacts resulting from Sea Grant-fund-
ed aquaculture research and learn more about aqua-
culture in the U.S. 

Caroline Bay Marina
Southampton SB02, Bermuda 
 

Dockwa Inc.
Cambridge MA

Everest Ice and Water Systems
Winter Garden FL

Mack David Buildings
Sarasota FL

Mr. Marina
Marina del Ray CA

Pier 1000 Marina
Benton Harbor MI

Pier Genius
Woden, IA

PileMate Corp
Brooklyn, NY

Welcome Aboard
RaftUp Technologies

Little Rock, AR

Seattle Boat Co
Bellevue, WA

SmartPlug LLC
Seattle, WA

Virginia Marine Trades Association
Deltaville, VA

https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=bef006f7ae&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=760923776d&e=98bb5289e5
https://spark.adobe.com/page/V0fK7j0dJBJvn/
https://spark.adobe.com/page/V0fK7j0dJBJvn/
https://seagrant.noaa.gov/Our-Work/Aquaculture
https://seagrant.noaa.gov/Our-Work/Aquaculture
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     Legislation &
          Partnerships

Setting the Record Straight on the 
National Electric Code

In October 2018, the Association of Marina Indus-
tries (AM) will be sending two experts to San Diego, 
California to speak to Code Making Panel #7 (CMP 
7). They will be speaking on the Section 555.3 of the 
2017 National Electric Code regarding ground fault 
protection for docks and marina facilities.  

Origins of 2017 NEC Section 555.3
In 2008, the US Coast Guard released “In-Water 
Shock Hazard Mitigation Strategies – 2008”. Recom-
mendation in this report lead to the 2011 adoption of 
100mA ground fault at the main. In subsequent years, 
the National Fire Protection Agency released “As-
sessment of Hazardous Voltage/Current in Marinas, 
Boatyards, and Floating Buildings. This report drafted 
by members of the American Boat and Yacht Coun-
cil (ABYC) prompted the Council to revise their “E-11 
Standard”. This standard prescribed all vessels man-
ufactured after July 31, 2016 to have 30mA ground 
fault protection on the vessel’s main circuit breaker. 

ABYC released this change during the 2017 code 
making process. At that time, members of the Code 
Making Panel, then called CMP 19, embraced the two 
reports and standard change and with it dropped the 
ground fault protection from 100mA to 30mA at the 
main circuit feeding the marina. 

What’s wrong here?
Unfortunately for marina businesses, the industry did 
not have a representative on CMP 19. If we did, they 
would have surely pointed out the two reports and 
ABYC standard did not apply to marinas or docking 
facilities, but to the manufacture and repair of boats. 
In the end, this meant that CMP 19 used good infor-
mation for the wrong purpose. Resulting in an unnec-
essarily restrictive level of protection, one that also 
has been shown to cause disruptions to business at 
the expense to business. 

What can we do now?
The National Fire Protection Association (NFPA) is in 
the middle of the 2020 code making process, with a 
second draft meeting coming up at the end of Octo-
ber. AMI will be sending two experts to speak about 
the reports outlined above and new, innovative so-
lutions to help. Also, sitting on CMP 7 is a member 
of our industry who is an expert in marina electrical 
systems. In the meantime, work in your local jurisdic-
tion to make sure Tentative Interim Agreement (TIA) 
1348 is passed. This amendment to the 2017, pro-
vides some relief to marinas facing this issue.

Congressional Climate 

By Jason Ortega, LobbyIt

As anyone who watches the news knows, the latter half 
of September was dominated by the Supreme Court 
confirmation process. After smooth sailing and what 
seemed to be a sure confirmation, things got much 
more complicated for Judge Kavanaugh than anyone 
anticipated. In the end, the Judge was confirmed to the 
Supreme Court but the scrutiny on law makers and the 
focus on the upcoming election have not diminished.

Entering the month of September, there were a number 
of things on the Congressional docket that the House 
and Senate wanted to focus on. In the House, Republi-
cans weighed passing what was called Tax Cut 2.0. After 
some back and forth, House leadership did decide to 
do it. The proposal would make the individual changes 
in last year’s bill permanent, including the $10,000 an-
nual cap for state and local deductions. That passed the 
House but there is no expectation that it will be brought 
up for a vote in the Senate, due to not enough support. 
 
Another issue that faced Congress, was keeping the 
government open past Sept. 30th. The Republicans 
did not want to face the prospect of shutting down 
the government just a few weeks prior to an election. 

By Eric Kretsch

Legislations & Partnerships continued on Page 13
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This 
course focuses on marina operations, policies, and procedures. Marina-man-
agement pros offer their expert thinking about business issues and challenges 
throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response 
planning, environmental management, health and safety compliance, and 
personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small 
groups, interactive workshops, and specific case studies, the AMM course 
examines such topics as profit-center management, regulations and permit-
ting, operations, marina law, human resource management, risk management 
and loss control, improving the quality and value of services, policy and 
procedure manuals, business strategy and financial management, marketing, 
promotion, and pricing.

The AMM offers its graduates a national and international business perspec-
tive on management issues, and a long-term network of international con-
tacts to rely on in the future.  

*Must have three years of marina management experience and attended
IMM Course.

IMM Course
November 4-8, 2018

 Fort Lauderdale, Florida
Apply Here  

AMM Course
 Jacksonville, Florida
 December 9-14, 2018

Apply Here

Step 3

Upon completion of the IMM and AMM courses you then apply for the 
certification that you qualify for, CMM or CMO.

https://marinaassociation.org/courses
https://marinaassociation.org/courses


13

The President was also convinced of this viewpoint. 
The House, Senate, and the White House struck a 
deal that keeps the lights on until December. At that 
point, House leadership and the President have al-
ready promised to fully hash out the President’s de-
mand for southern border wall funding. Currently, 
there does not seem to be a clear winning compro-
mise that will satisfy the pushback from Democrats 
and the funding request from the White House.
  
With funding the government completed, the House 
left DC until the election. The Senate stuck around un-
til Judge Kavanaugh was confirmed and left shortly af-
terwards. Now, all eyes are on the midterms. The final 
outcome is still in much doubt but it seems that all the 
polls point to the Senate remaining under the control of 
the GOP and the House flipping to the Democrats. How-
ever, the only thing that has a high degree of certainty is 
that the Democrats pick up seats in the House, outright 
control is not guaranteed. The final outcome will have a 
tremendous impact on the next two years. If the Demo-
crats have control of the House, the GOP-led Senate and 
President Trump will have to play ball with them. 

The government needs to be funded, there is a debt 
ceiling coming, the national flood insurance program 
needs improvements, and there are many promises 
that President Trump will want to keep as he looks to-

Clean Marina & Environmental News continued from Page 11 wards the 2020 elections. If the Democrats fall a few 
seats short, a smooth legislative agenda is still not 
guaranteed for the GOP. The House Freedom Caucus 
is growing increasingly agitated and it remains to be 
seen which Republican can rise to the leadership with 
the support of enough votes to not need the sup-
port of Democrats. Either way, the next congressional 
session will be a test for Senate GOP Leadership and 
President Trump’s deal-making abilities. 

During the month of September, we continued tak-
ing meetings with the goal of laying out specific ini-
tiatives that should be considered for legislative pri-
orities in 2019. With the beginning of a new session 
just a few months away, this is a great opportunity 
for AMI to focus on a handful of bills that will have a 
positive impact on the membership, and to push for 
passage through Lobbyit and maybe a Hill Day. 

To that end, we took a meeting on a bill that would 
provide tax credit (between 20-40%) for employers 
who increase their on-the-job training for their em-
ployees. The bill could provide a tangible, quantifiable, 
predictable financial benefit to AMI members and 
enable them to increase productivity, efficiency, and 
number of employees if it were to pass. Our team will 
continue to take meetings like this one over the next 
few months and provide updates. Our goal is that in 
the next Congressional session (2019-2020), AMI will 
have clear legislative victories for its membership.

Take Your Marina to the Next 
Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 

that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 

marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 

environmental issues. Purchase now.

https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
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Around The World
A Cornish Shipyard Makes Major 
Investment in Barcelona Marina

Cornish shipyard Pendennis has announced that it 
has made a “major” multi-million pound investment 
in Mediterranean refit marina Vilanova Grand Marina 
in Barcelona. As part of the investment, the yard re-
vealed it plans to build a new refit facility at the ma-
rina.

The yard is aiming to complete the first phase of the 
new facility by the start of the winter season next year.

Pendennis joint managing director Mike Carr ex-
plained: “Besides already being a first-class marina 
close to Barcelona, we plan to build a refit facility 
alongside from where we will be able to enhance our 
offering to the superyacht fleet in the Mediterranean 
region.”

As part of the investment, the yard plans to build a 
new refit facility at the marina

As well as its Falmouth headquarters, which is capa-
ble of carrying out substantial superyacht restoration, 
the yard also has a Palma-based refit office at STP 
shipyard, which opened in 2011.

Carr added that the investment and new refit facility 
“will complement our already successful international 
business operation in Palma, as well as our main base 
in Falmouth”.

Designed exclusively for superyachts, Vilanova Grand 
Marina currently has 49 superyacht berths for yachts 

ranging between 20 and 130 metres for yachts with a 
maximum draught of 6.5 metres.

Global Marine Industry Asks EU and 
U.S. to Solve Trade Dispute

The European Boating Industry, the International 
Council of Marine Industry Association and the Na-
tional Marine Manufacturers Association sent a joint 
letter to EU and U.S. officials asking both to quickly 
resolve their trade disagreement.

The European Union has imposed a 25 percent tariffs 
on products including boats after the United States 
levied a 25 percent tariff on steel and a 10 percent 
tariff on aluminum from the EU.

“This tax has completely shut out U.S. manufacturers 
from the European market and must be addressed to 
ensure free and fair trade,” wrote the groups, accord-
ing to the NMMA, in a letter to U.S. Trade Represen-
tative Robert Lighthizer and European Union Com-
missioner for Trade Cecilia Malmström. “We strongly 
urge the U.S. and E.U. to recognize the harmful effects 
of the current trade dispute and focus on achieving a 
reasonable resolution to end these tariffs.”

They also discussed technical barriers to trade.

“Regulatory coherence is a second trade principle 
supported by our organizations,” they wrote in the 
letter. “Recreational craft are subject to a myriad of 
regulations in both the U.S. and EU. While similar in 
their goals, fragmented rules place significant bur-
dens on product design and regulatory coherence 
will improve the business climate in all markets.”

https://www.boatinternational.com/profiles/pendennis--17641
https://www.boatinternational.com/yacht-market-intelligence/brokerage-sales-news/superyacht-builder-pendennis-opens-new-office-in-palma--7731
https://www.boatinternational.com/yacht-market-intelligence/brokerage-sales-news/superyacht-builder-pendennis-opens-new-office-in-palma--7731
http://www.nmma.org/press/article/22282
http://www.nmma.org/press/article/22282
http://nmma.net/assets/cabinets/Cabinet517/10112018%20Joint%20Trade%20Tetter%20EBI%20ICOMIA%20NMMA.pdf
http://nmma.net/assets/cabinets/Cabinet517/10112018%20Joint%20Trade%20Tetter%20EBI%20ICOMIA%20NMMA.pdf
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News From Washington
  

One Year In, Ups and Downs of the 
Trade War Continue

It has been nearly a year since the trade war com-
menced, with the landscape changing almost dai-
ly. NMMA is encouraged by some developments, 
but tariffs on the recreational boating industry con-
tinue to take their toll.

In late September, with a deadline only minutes away, 
the U.S., Canada, and Mexico reached a deal to revamp 
the North American Free Trade Agreement (NAFTA). 

The new agreement – officially referred to as the United 
States-Mexico-Canada Agreement (USMCA) – was her-
alded by NMMA President, Thom Dammrich and NMMA 
Canada President, Sara Anghel as, “excellent news for 
the recreational boating industry and countless others 
that rely on the free flow of goods in North America.” 
Dammrich and Anghel also applauded President Nieto, 
President Trump, and Prime Minster Trudeau for striking 
the deal and called on all three countries to immediately 
review and approve the agreement.

While USMCA preserves core elements of the previous 
trilateral trade pact and contains key industry priori-
ties, it does not address Section 232 tariffs or subse-
quent retaliation from Canada and Mexico targeting 
U.S. boat imports (10 and 15 percent tariffs, respective-
ly). As a result, millions of dollars of orders have been 
canceled, causing severe economic hardship and the 
threat of job losses in the industry. However, USMCA 
cleared the deck for negotiators to turn to retaliatory 
tariffs, and NMMA is urging all three countries to stay 
at the table until this issue is resolved. 

The European Union’s (E.U.) 25 percent retaliatory 
tariff on U.S. boats also remains in place. There has 
been positive news on this front, with the U.S. recently 
announcing that they are looking to negotiate trade 
deals with the E.U. and the United Kingdom (U.K.) next. 

To that effect, NMMA, the European Boating Industry 
(EBI), and the International Council of Marine Industry 
Association (ICOMIA) sent a joint letter on October 
11 to the U.S. Trade Representative (USTR), Robert 
Lighthizer and EU Commissioner for Trade, Cecilia 

Malmström expressing their strong support for the 
ongoing trade discussions. In addition, NMMA is pro-
viding feedback to the U.S. government regarding the 
marine industry’s experience with trade-related barri-
ers affecting exports to the U.K. This effort comes as 
both countries explore ways to strengthen trade and 
investment ties and provide commercial continuity as 
the U.K. prepares to leave the E.U.

Tensions between China and the U.S. do not appear 
to be de-escalating anytime soon. To date, $250 bil-
lion worth of Chinese imports – segmented into three 
lists of $34 billion, $16 billion, and $200 billion – have 
been hit by the U.S.’s Section 301 tariffs. A 25 percent 
tariff has been applied to items on lists one and two; 
goods on list three were hit with a 10 percent tariff, 
which increases to 25 percent on January 1, 2019. 

Collectively, more than 350 marine related compo-
nents, materials, and parts are affected by Section 
301 tariffs. Plus, China responded with tariffs ranging 
from 5 to 10 percent on $60 billion worth of U.S. ex-
ports, including boats, making China the fourth mar-
ket to retaliate against the U.S. recreational boating 
industry during the global trade war.

To provide reasonable relief from Section 301 tariffs, 
USTR developed a system for American companies to 
request exclusions for products on the first two lists. 
NMMA has supported several industry requests for ex-
clusion. Industry stakeholders that filed a request on 
or before the October 9, 2018 deadline should contact 
NMMA for additional assistance and letters of support.

As of today, the U.S. government has not provided an 
exclusion process for the third list. Recently, a biparti-
san group of 169 members of the U.S. House of Rep-
resentatives – led by Congresswoman Jackie Walor-
ski (R-IN-02) and Congressman Ron Kind (D-WI-03) 
– sent a letter urging USTR to establish an exclusion 
system for the third tranche. NMMA and their coali-
tion partners have also encouraged swift action on 
implementing a process for list three. 

NMMA believes that cracking down on China for their 
numerous trade infractions is necessary and long 

News from Washington continued on Page 16

https://www.nmma.org/assets/cabinets/Cabinet517/181016_Tariffs%20Impacting%20Industry%20Factsheet%20FINAL%20V.pdf
https://www.nmma.org/assets/cabinets/Cabinet517/NMMA%20Members%20Speak%20on%20Trade_180816.pdf
http://nmma.net/assets/cabinets/Cabinet517/New%20NAFTA%20Factsheet.pdf
http://nmma.net/assets/cabinets/Cabinet517/New%20NAFTA%20Factsheet.pdf
http://nmma.net/assets/cabinets/Cabinet517/10112018%20Joint%20Trade%20Tetter%20EBI%20ICOMIA%20NMMA.pdf
https://www.nmma.org/press/article/22276
https://www.nmma.org/press/article/22276
https://ustr.gov/sites/default/files/enforcement/301Investigations/List%201.pdf
https://ustr.gov/sites/default/files/enforcement/301Investigations/List%202.pdf
https://ustr.gov/sites/default/files/enforcement/301Investigations/Tariff%20List_09.17.18.pdf
https://walorski.house.gov/wp-content/uploads/2018/10/20181015_USTR_301_Exclusions.pdf
http://americansforfreetrade.com/wp-content/uploads/2018/09/Americans-for-Free-Trade-USTR-Exlusion-Process-Letter-Final-092618.pdf
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overdue. However, they are opposed to the U.S. gov-
ernment’s current strategy of tit-for-tariffs. NMMA is 
cautioning against levying additional tariffs on Chi-
nese goods, and instead, is calling on both parties to 
resolve this conflict through negotiations. 

Earlier this week, the Canadian government announced 
that they will provide targeted tariff relief to import-
ers of certain U.S. goods, including boats, affected by 
retaliation. A refund for the 10 percent surtax will be 
issued for boats that entered Canada on or after July 
1, 2018, but only if they were purchased on or before 
May 31, 2018. While this action only effects a handful 
of transactions and does not end retaliation, NMMA is 
encouraged by the Canadian government’s acknowl-
edgement of the industry’s economic importance. 

Looking ahead, the recreational boating industry will 
testify before the International Trade Commission (ITC) 
on Tuesday, October 30, 2018, regarding the ongoing 
antidumping and countervailing duty investigations 
into Chinese common alloy aluminum sheet. The com-
pounding effect of the U.S. government’s 130 percent 
duty on Chinese aluminum sheet and Section 232 tariff 
of 10 percent on all aluminum are causing domestic 
prices to skyrocket upwards of 40 percent. Plus, it is 
becoming increasingly challenging to keep up with 
demand for aluminum sheet by relying on domesti-
cally produced material alone. To resolve this situation, 
NMMA is asking the ITC to dismiss the case.

NMMA will continue to monitor these issues and ad-
vocate for the industry’s priorities. For more informa-
tion, please contact NMMA Senior Vice President of 
Government Relations and Legal Affairs, Nicole Vasi-
laros at nvasilaros@nmma.org or NMMA Director of 
Federal Affairs, Lance West at lwest@nmma.org.

Canadian-based members of NMMA should contact 
NMMA Canada President, Sara Anghel, with ques-
tions at sanghel@nmma.org.

NMMA Joins OPEI for an Updated E15 
Consumer Education Campaign

On Wednesday, NMMA, in partnership with the Out-
door Power Equipment Institute (OPEI), launched 
“Protect Your Power” – a consumer education cam-

paign in response to U.S. President Donald Trump’s 
announcement last week intending to expand the 
sale of gasoline containing 15 percent ethanol (E15) 
year-round. NMMA and OPEI have long advised and 
educated consumers about the challenges E15 pose 
to smaller engines, including those in boats, chain-
saws, and mowers.

In an announcement about the new program, NMMA 
president, Thom Dammrich, stated, “Most consumers 
are unaware that fuel with ethanol blends exceeding 
10 percent can destroy small engines, including those 
in boats. Instead, they are blindsided when they show 
up for an engine repair – or worse, become strand-
ed on the water – to find out they’ve been using the 
wrong fuel and voided their warranty. Unfortunately, 
the Trump administration’s proposed E15 sales ex-
pansion will only add to this problem.”

Dammrich continued, “Because the risk of mis-fueling 
is increasing, it’s imperative that we redouble our ed-
ucation efforts to better ensure consumers have the 
tools they need to protect themselves at the pump. 
To that effect, NMMA is honored to partner with OPEI 
on the Protect Your Power campaign – an important 
initiative that will help prevent American consumers, 
including 142 million boaters, from mis-fueling. And, 
we encourage other stakeholders to join us in this 
endeavor.”

“Fuels containing more than 10 percent ethanol can 
damage or destroy outdoor power equipment and 
other small engines,” said Kris Kiser, OPEI president 
and CEO. “Fueling correctly – with E10 or less gas – is 
the best way to protect your outdoor power equip-
ment and keep it running strong, so it will be there 
for you when you need it. The last thing you want is 
for your generator to not work during a storm, your 
chainsaw not to start when you need to remove fallen 
trees and limbs, or other equipment to fail when a 
job needs to get done. Read your owner’s manuals 
for guidance on correct fueling for any equipment 
or small engine product. Don’t just choose on price. 
Protect your power.”

Research supports the need for more consumer edu-
cation to protect equipment from mis-fueling, notes 
Kiser. According to annual research conducted by 
OPEI with the Harris Poll, an ever-increasing number 

News from Washington continued from Page 5
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https://www.cbsa-asfc.gc.ca/publications/cn-ad/cn18-16-eng.html
mailto:nvasilaros@nmma.org
mailto:lwest@nmma.org
mailto:sanghel@nmma.org
http://opei.org/
http://opei.org/
http://opei.org/new-poll-finds-consumer-confusion-mis-fueling-rising-around-blended-ethanol-fuels-and-outdoor-power-equipment/
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News from Washington continued from Page 16

of outdoor power equipment owners are using the 
wrong type of fuel in their products. In 2018, 11% 
of consumers reported using E15, E30, E50, or E85 
to fuel their equipment, up from 7% in 2015. One in 
five Americans (20%) think it is legal to put gasoline 
with an ethanol content higher than 10 percent into 
engines. 

“Remember, as the fuels marketplace has changed, 
you can no longer count on being able to put the 
same fuel in your mower, generator, chain saw, trim-
mer or other equipment that you also use in your car 
or truck,” said Kiser. “Unfortunately, the small warn-
ing stickers placed on fuel pumps are not enough to 
prevent mis-fueling and do little to educate consum-
ers. Consumers need to be vigilant year-round when 
it comes to fueling and remember that E10 or less is 
always best for outdoor power equipment.”

For more information, visit www.lookbeforeyoupump.
com and follow hashtag #LookB4UPump. If you have 
questions, please contact NMMA Senior Vice Presi-
dent of Government Relations and Legal Affairs, Ni-
cole Vasilaros at nvasilaros@nmma.org.

NMMA Releases Digital Essay on E15 
Labeling, Issues Boating United Alert 

on Year-Round Sales

On Monday, NMMA published a digital essay titled 
“Protecting Boaters at the Gas Pump” – a look into 
E15 labeling inconsistencies at gas stations that of-
fer the fuel. The essay – which comes as the Trump 
administration formally proceeds with expanding the 
sale of E15 year-round – is available here.

In addition, NMMA issued a Boating United alert last 
week, asking stakeholders to tell Congress to step in 
and stop the E15 sales expansion.

Click here to take action now. 

For more information, please contact NMMA Senior 
Vice President of Government Relations and Legal 
Affairs, Nicole Vasilaros at nvasilaros@nmma.org or 
NMMA Director of Federal Affairs, Michael Pasko at 
mpasko@nmma.org.

Boating Industry Sends Joint Letter to 
EU and US Trade Representatives

Last Thursday, NMMA, the European Boating Industry 
(EBI), and the International Council of Marine Indus-
try Association (ICOMIA) sent a joint letter to the U.S. 
Trade Representative, Robert Lighthizer and Europe-
an Union Commissioner for Trade, Cecilia Malmström 
expressing their strong support for the ongoing trade 
discussions between the United States and European 
Union. NMMA, EBI, and ICOMIA urged both parties 
to quickly resolve their trade disagreements regard-
ing aluminum and steel tariffs and welcomed the op-
portunity to also address technical barriers to trade.
 
According to the letter, “Reduction or elimination of 
tariffs incentivizes manufacturing companies to trade 
globally and reduces financial market share barriers. 
The imposition of the U.S. Administration’s worldwide 
steel and aluminum tariffs has resulted in Europe’s levy 
of a 25 percent tariff on boats. This tax has completely 
shut out U.S. manufacturers from the European market 
and must be addressed to ensure free and fair trade. We 
strongly urge the U.S. and E.U. to recognize the harmful 
effects of the current trade dispute and focus on achiev-
ing a reasonable resolution to end these tariffs.”
 
The letter continued, “Regulatory coherence is a sec-
ond trade principle supported by our organizations. 
Recreational craft are subject to a myriad of regula-
tions in both the U.S. and EU. While similar in their 
goals, fragmented rules place significant burdens on 
product design and regulatory coherence will im-
prove the business climate in all markets. ICOMIA, EBI 
and NMMA urge negotiators to address regulatory 
barriers and ensure principles of transparency, no-
tice and comment rulemaking, and impact on global 
trade are considered. Future regulations should ac-
count for global impact and governmental agencies 
should communicate prior to finalization.
 
“Lastly, reduction in technical barriers to trade is sup-
ported by ICOMIA, EBI and NMMA and should be 
addressed within the framework of a trade deal be-
tween the U.S. and EU. Conformity assessment pro-
cedures and building construction standards are two 
critical areas where global trade is impacted for the 
recreational boating industry. Manufacturer costs are 

News from Washington continued on Page 18

http://opei.org/ethanolwarning/
http://opei.org/ethanolwarning/
mailto:nvasilaros@nmma.org
https://spark.adobe.com/page/dYPx7SjouAr2k/
https://spark.adobe.com/page/dYPx7SjouAr2k/
https://www.votervoice.net/NMMA/Campaigns/58207/Respond
mailto:mpasko@nmma.org


18

News from Washington continued from Page 17

reduced when there is a single global standard that 
would ensure that U.S. and EU boat building stan-
dards and certifications are compatible.”
 
The full letter is available here. 
 
For more information, please contact NMMA Senior 
Vice President of Government Relations and Legal 
Affairs, Nicole Vasilaros at nvasilaros@nmma.org 
or NMMA Director of Federal Affairs, Lance West at 
lwest@nmma.org.

NMMA Applauds Congress for 
Passing Water Infrastructure Bill

On Wednesday, the U.S. Senate passed the America’s 
Water Infrastructure Act of 2018 (S.3021) – which includes 
the Water Resources Development Act of 2018 (WRDA) 
– by a vote of 99 to 1. The bill contains several of the rec-
reational boating industry’s top priorities and now heads 
to President Trump who is expected to sign it.

Over the past several months, NMMA and their members 
worked with the Trump Administration and Congress to 
secure the industry’s objectives in the final package. Ad-
ditionally, they participated in fly-ins, media interviews, 
and coordinated with coalition partners to advocate for 
the legislation and help push it across the finish line. 

In response to the bill’s passage, NMMA’s President, 
Thom Dammrich, stated, “Today’s overwhelming vote in 
the U.S. Senate reaffirms Congress’s broad, bipartisan 
support for protecting and preserving America’s water 
infrastructure, which is critical to the health and growth 
of the recreational boating industry – an industry that 
delivers $39 billion in annual sales to the U.S. economy. 
As partners who worked with legislators in both cham-
bers and the administration to develop the America’s 
Water Infrastructure Act of 2018, NMMA is thrilled to 
see this legislation advance to President Trump’s desk.”

Dammrich continued, “Specifically, this bill authorizes 
key dredging programs, streamlines the approval pro-
cess for local water infrastructure initiatives, and re-
quires consideration of recreational boating’s economic 
impact when determining funding and prioritization 
for important projects. This legislation also delivers on 
pressing and potentially devastating conservation is-
sues – including authorizing the Everglades Agricultural 

Area plan, developing and implementing new technolo-
gies to better detect, prevent, and manage current and 
future harmful algae bloom outbreaks, and bolstering 
efforts to eradicate aquatic invasive species like Asian 
carp and zebra mussels across the country. 

“We thank the U.S. House and Senate for passing this 
important measure and encourage President Trump 
to immediately sign the bill into law – the recreational 
boating community and millions of Americans across 
the country are counting on it.”

A full list of the industry’s priorities in the bill is avail-
able here.

For more information, please contact NMMA’s Se-
nior Vice President of Government Relations and Le-
gal Affairs, Nicole Vasilaros at nvasilaros@nmma.org 
or NMMA’s Director of Federal Government Affairs, 
Mike Pasko at mpasko@nmma.org.

NMMA Sounds the Alarm on Year-
Round E15 Sales

Yesterday, President Trump announced that his admin-
istration is moving to allow year-round sale of 15 per-
cent ethanol blended fuel, or E15. NMMA and their co-
alition partners worked to prevent this action and are 
evaluating options to thwart the E15 sale expansion.

In response, NMMA’s President, Thom Dammrich, stated, 
“President Trump’s decision to proceed with year-round 
E15 sales places bad policy on top of bad policy. In addi-
tion to being legally dubious, this action will put millions 
of American consumers at a greater risk of misfuelling, so 
a small, politically important group can benefit.” 

Dammrich continued, “In the short-term, we are most 
concerned about consumers. Sixty-five percent of 
people assume that any gas sold at the pump is safe 
for all their products, not realizing federal regulation 
prohibits the use of E15 in small engines – like those 
in boats, lawn mowers, and motorcycles. Lifting the 
restriction on E15 sales during the summer months 
will make misfuelling even more likely.

“While today’s announcement is not surprising, the 
overwhelming opposition to expanding E15 sales – 
which includes various business, energy, and environ-

News from Washington continued on Page 19
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News from Washington continued from Page 18

mental organizations – is striking. When such strange 
bedfellows are aligned against a course of action, 
leaders would be wise to reevaluate their position. 

“President Trump should abandon this irresponsible 
proposal and instead work with Congress on reform-
ing the Renewable Fuel Standard to deliver changes 
that result in better outcomes for all Americans. Oth-
erwise, we will continue to be stuck with a system that 
only picks winners and losers.” 

NMMA is continuing to be loud on this issue and is ad-
dressing the industry’s concerns head on. For more in-
formation, please contact NMMA Senior Vice President 
of Government Relations and Legal Affairs, Nicole Vasi-
laros at nvasilaros@nmma.org or NMMA Director of 
Federal Affairs, Michael Pasko at mpasko@nmma.org.

Secretary Zinke Proclaims October as 
National Hunting and Fishing Month

Last week, U.S. Secretary of the Interior Ryan Zinke 
proclaimed October 2018 as National Hunting and 

Fishing Month during a visit at the Wonders of Wild-
life Museum in Springfield, Missouri. The Trump Ad-
ministration has prioritized public access to federal 
lands for sportsmen and sportswomen to expand op-
portunities for all citizens to enjoy hunting, fishing, 
and outdoor recreation across our nation.

“I am proud to designate the month of October as Na-
tional Hunting and Fishing month” said Secretary Zin-
ke. “American hunters and anglers are the backbone of 
conservation efforts, generating over a billion dollars 
each year for conservation. For more than 150 years, 
sportsmen and women have led efforts to protect and 
conserve our Nation’s fish and wildlife. In an effort to 
serve as good neighbors and stewards of our public 
lands, the Department has opened millions of acres for 
hunting, and we are currently working to protect big 
game migration corridors. I call upon all Americans to 
join us in recognizing the lasting benefits hunters and 
anglers have provided our society through their time, 
tireless efforts, and financial resources.”

Hunting, fishing and other outdoor activities con-
tributed more than $156 billion in economic activity 
in communities across the United States in 2016 ac-

News from Washington continued on Page 20
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cording to the Service’s National Survey of Fishing, 
Hunting and Wildlife-Associated Recreation, pub-
lished every five years. More than 101 million Ameri-
cans – 40 percent of the U.S. population 16 and older 
– pursue wildlife-related recreation – hunting, fishing 
and birding among others.

NMMA and NMMA Canada Applaud 
New NAFTA Agreement

Late Sunday night, the U.S., Canada, and Mexico an-
nounced a deal to revamp the North American Free 
Trade Agreement (NAFTA). The new agreement – 
officially called the United States-Mexico-Canada 
Agreement (USMCA) – includes priorities of the rec-
reational boating industry, which NMMA worked to 
secure. Each country will review the deal in the com-
ing months before its official implementation.

While USMCA does not resolve Section 232 tariffs 
and retaliation, the agreement clears the deck to ad-
dress these issues soon. Click here for NMMA’s fact-
sheet outlining the deal. 
 
In response to the announcement, NMMA President, 
Thom Dammrich and NMMA Canada President, Sara 
Anghel stated, “The agreement between Canada, 
Mexico, and the U.S. on revising and preserving the 
trilateral trade pact is excellent news for the recre-
ational boating industry and countless others that 
rely on the free flow of goods in North America. What 
seemed impossible just days ago, this deal ensures 
the continued health and success of industries like 
marine manufacturing that have built business mod-
els based on the special trading relationship between 
our countries. We thank President Nieto, President 
Trump, and Prime Minster Trudeau for their tireless 
work and call on all three countries to immediately 
review and approve this historic agreement.”

They continued, “We are also pleased that yesterday’s 
agreement puts us on a path to remove Section 232 
tariffs and subsequent retaliation. Earlier this year, 
the U.S. applied tariffs on most aluminum and steel 
imports – Canada and Mexico responded with tariffs 
on American industries and products, including rec-
reational boats. As a result, U.S. boat exports to both 
countries have all but dried up, jeopardizing thou-
sands of jobs and businesses in all three countries. 

News from Washington continued from Page 19 Negotiators should seize the opportunity and imme-
diately resolve this issue. 

“Today, we welcome the USMCA, which includes cor-
nerstone NAFTA principles. Anything less would have 
had debilitating consequences on all sectors of the 
North American economies. Now, it is time for all 
three countries to stay at the table and deal with Sec-
tion 232 tariffs and retaliation – thousands of busi-
nesses and jobs in Canada, Mexico, and the U.S. are 
counting on it.”

For more information, please contact NMMA Senior Vice 
President of Government Relations and Legal Affairs, Ni-
cole Vasilaros at nvasilaros@nmma.org or NMMA Direc-
tor of Federal Affairs, Lance West at lwest@nmma.org.

NMMA Meets with U.S. Army Corps of 
Engineers Leadership

Last week, NMMA and members of the Boating & 
Angling Aquatic Invasive Species Coalition met with 
Ryan Fisher, Principal Deputy Assistant Secretary of the 
Army for Civil Works, to discuss the U.S. Army Corps of 
Engineers’ (USACE) efforts to combat Asian carp and 
the status of the Brandon Road Lock and Dam proj-
ect. NMMA and the coalition believe that the USACE 
Tentatively Selected Plan is the best path forward for 
protecting the Great Lakes from Asian carp.

The recreational boating industry contributes over $35 
billion a year in economic activity in the Great Lakes, 
providing nearly 195,000 jobs and supporting more 
than 7,150 businesses. The coalition urged USACE to 
work expeditiously to protect these jobs and businesses.

In addition to NMMA, representatives from the fol-
lowing organizations attended the meeting: Ameri-
can Sportfishing Association, BoatU.S., Congressional 
Sportsmen’s Foundation, Marine Retailers Associa-
tion of the Americas, and Trout Unlimited.

NMMA and the coalition will continue to work with 
USACE, Congress, and leaders at the state level to 
ensure that the region is protected from Asian carp. 
For more information, please contact NMMA’s Senior 
Vice President of Government Relations and Legal 
Affairs, Nicole Vasilaros at nvasilaros@nmma.org or 
NMMA’s Director of Federal Government Relations, 
Mike Pasko at mpasko@nmma.org.
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AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622

http://www.marinaassociation.org
mailto:imbc%40marinaassociation.org?subject=
mailto:ekretsch%40marinaassociation.org?subject=
mailto:imitraining%40marinaassociation.org?subject=
mailto:Malves%40marinaassociation.org?subject=
http://www.marinaassociation.org

